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ALL FOR A BETTER WORLD




In the quest and construction of a more
sustainable world, we must not only assume our
own responsibilities, but make a collective
commitment, as citizens and professionals, in our
every daily activities. The challenge is to stay
interested, committed and persistent in regards to
our choices and alternatives so that even in
moments when we seem to be talking to a brick

wall, we do not give up.

WELCOME TO ROCK IN RIO 2021
SUSTAINABILITY ACTION PLAN
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ENGAGEMENT

GOAL

IDENTIFY NEEDS AND EXPECTATIONS
OF ALL STAKEHOLDERS USING
RESOURCES TAILORED TO EACH ONE

INVOLVE THE TEAM WITH THE ROCK IN
RIO SUSTAINABILITY POLICY

INVOLVE PARTNERS WITH ROCK IN
RIO'S SUSTAINABILITY POLICY

RAISING AWARENESS OF THE
ADOPTION OF GOOD PRACTICES AND
BEHAVIOUR CHANGE
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MEASURE

Create questionnaires and formats adapted to the characteristics of each interested party to collect expectations and
needs regarding the sustainability of the event;

Maintain, create and increase communication channels adapted to each interested party: online platforms, social
networks, documents, website, communication campaigns, newsletter, etc.

Train the entire Rock in Rio Team and Partners;
Provide information during all phases of the event (before, during and after) through informational signage; Evaluate
effectiveness through evaluation questionnaires.

Include sustainability clauses in Partners' contracts;

Distribute letter of commitment to the SDGs by the Team and Partners;

Hold the Rock in Rio Sustainable Attitude Award;

Develop campaigns with Partners;

Participation of the Rock in Rio Sustainability team in Kick off meetings with Partners;
Send regular good practice mailings to Partners.

Communicate internally and externally the good practices implemented in the actions developed and whenever
possible the results achieved, to raise awareness and involve in the organization's sustainability policy.

Develop campaigns that convey brand values and raise awareness of the adoption of good practices and the need to
change behaviours.
DeclareAction - Awareness campaign for the importance of our choices
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GOAL MEASURE
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GOAL MEASURE
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GOAL MEASURE

11 CIDADESE 1 PRODUCAD 13 AcAo

CONUNIDADES ECONSUMO CLMATICA

SUSTENTAVEIS SUSTENTAVESS 1 7
nEEE @




ENCOURAGE TRANSPORT WITH
MAXIMUM LOAD ALLOWED

Encourage Partners to use cargo transportation - decrease the number of vehicles and thus the greenhouse gases that
result from the cargo transport. In addition, the financial benefits associated with tolls, fuel consumption, etc.

CONSIDER DISTANCE MEETINGS

Whenever possible, use conference call technologies (via telephone, Internet, or videoconference), avoiding the carbon
emissions of the corresponding trips.

DECREASE THE CARBON
FOOTPRINT ASSOCIATED WITH
PUBLIC DISPLACEMENT
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Negotiate with the public transport operators a set of measures to encourage the use of public transport in the displacement
of the public to Rock in Rio and adapt the offer and schedules to the needs.

Create pedestrian corridors, safely, close to the event site, with special attention to public transport terminals.

Ensure a special area for taxi parking.

Create Bike Park.

Disseminate the mobility and accessibility management actions foreseen through a communication campaign in the various
media in an inclusive way.

Make available on the event's website information on the offer of public transport to the place and respective schedules, and
on other possible initiatives that may affect access to the event venue.

Mobility APP with all the options including carbon footprint information.
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COMMUNICATION,
MERCHANDISING AND GIFTS

GOAL

INCLUDE SUSTAINABILITY
CRITERIAIN
COMMUNICATION ACTIONS

CAREFULLY EVALUATE
PARTNERS' GIFTS

ALIGN THE MERCHANDISING
WITH THE ENVIRONMENTAL
POLICIES OF THE EVENT

MEASURE

Involve the sustainability team in the organization, in the design of actions to incorporate sustainability criteria.

Promote digital communication media: it reaches more places and people faster and often with a shorter design time. Radio spots,
SMS messages, social networks and advertising / dissemination on the Internet allow for greater interactivity with the target
audience.

Disseminate information about the environmental and social measures implemented in the various stages of production, as well

as in the organization of the event.
This information can take the form of avoided / reduced emissions and avoided consumption of materials and resources, making
the public aware of the options with low environmental impact.

Assess the potential for communication and usefulness of the gift material proposed by the Partners: the more useful the gift is,
the less the possibility of ending up in the trash and on the night of the event.

Taking the gift home, the brand communication extends beyond the night of the event.

Sensitize Partners to the fact that the gift can serve to communicate the values of the brand, the environmental and social criteria
adopted will surely be valued by the public.

Eliminate the primary packaging in the production phase of the gifts.

Apply the waste management criteria to the packaging of merchandising products and in the Official Products Store.
Eliminate primary packaging at the product production stage.

When designing communication campaigns, do not forget:

+ Waste Management;

» Choose local suppliers and suppliers with environmental programs and certifications;
* In case of catering, implement the defined criteria.
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GOVERNANCE

GOAL

PROMOTING THE RECONCILIATION OF
WORK AND FAMILY LIFE

ENCOURAGE PERSONAL AND
PROFESSIONAL DEVELOPMENT

IMPLEMENT GOOD MANAGEMENT
PRACTICES

LEGACY CONSTRUCTION
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MEASURE

Seek to provide moments of sharing and facilitate the reconciliation of professional requirements with the demands of
family life, creating an environment of tranquillity and security, contributing to the performance and motivation of
employees.

Actions such as working from home, flexible hours should be taken into account whenever possible and necessary.

By listening to employees’ aspirations and supporting their personal and professional development. creating conditions
for the implementation of actions that meet their expectations is beneficial to their growth and it allows an increase in
knowledge and critical mass at the disposal of the company.

Being profitable to create long-term value for shareholders through the implementation of good management practices,
managing honestly and transparently, implementing measures to fight corruption and bribery, are commitments
assumed by the organization.

Inspiring people with our communication and values, influencing the public in their lifestyle and how to relate to the
topics covered by a Better World, and transforming the lives of thousands of people with social projects.
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YOU MUST
GET ENVOLVED
BECAUSE

The implementation of the event sustainability

management system (ISO 20121) depends on you.
Helps the brand achieve its goals.
It places the brand at the head of good global practices.

You represent the brand!










